ways to

MAXIMIZE
B2B GROWTH

Business to Business marketing can seem daunting, but it doesn’t have
to be. With careful research and a focus on your ideal customer, you
can achieve and maintain a healthy level of growth.
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Follow these easy & essential steps
to maximize your B2B growth.

Identify your Ideal Customer.

Who are the companies looking for your
product? Engage with them regularly,
develop a relationship with them, and
take their feedback into consideration.
When you know which customers to
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Focus on Content Marketing.

Marketing your business shouldn’t be
limited to just ads. Consistently reach
out to your customers and potential
buyers via newsletters or emails
featuring surveys, white papers, or
how-tos. These become valuable - and

target, you'll be more successful in
marketing to them.

lead generation.

Integrate Account-
Based Marketing.

ABM is a marketing
method that targets
your high-value
customers and allows
you to tailor marketing
messages and offers
specifically for them.
The result is higher
conversion rates and
increased ROI.

Harness the Power
of Social Media.

There's no quicker way
to establish your brand
than by utilizing social
media. Be consistent in
posting and be sure to
mix things up with
content that is useful,
humorous, inspirational,
thought-provoking, and
educational.

In short, do your research and take your marketing seriously, but have fun
with it. And remember, although you're marketing to another business,
it's the people within that company you‘re trying to engage.

Make sure your marketing speaks directly to them.

sharable - resources to anyone in the
market for your product, resulting in

Combine Marketing
Strategies.

Your customers see
thousands of advertising
messages every day —
make sure your message
is the one that stands out.
Try a series of social
media posts that tie in
with an email campaign to
boost brand recognition.
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SHARPERBAGS"

Interested in learning more about
bag opportunities? Call today!

(800) 681-8326 ext. 7248
SharperBags.com



